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STRATEGIC MARKETING
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Building Profitable Business Through
- ‘World-Class Marketing
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Using Marketing to Understand,
Create, Communicate, and Deliver Value
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Identifying Market Opportunities and Developing
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‘Developing Value Propositions and
Building Brand Equity
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‘Evaluating and Controlling Marketing Performance
=of: (3 2
ceppodeep scnadoysiB§§Eelia} [gSecTp[fraoféred
) s 5)
Developing and Using Marketing Intelligence mpéoyefpigBee cop
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Acquiring, Retaining and Growing Customers
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Designing and Delivering More Customer Value | Chamcteristics, Success Strategies, and Marketing Department
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ADMINISTRATIVE MARKETING
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Planning and Organizing for More Effective Marketing



